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Design Brief 


The value of a good brief…
You can fill in as much, or as little, of this form as you like but remember this – you get out what you put in. The quality and the depth of information provided by your response here is the key to receiving in return; a high quality, tightly focused creative solution for your business. It provides the foundation upon which our Graphic Designers can plan and cost their activities to fulfil your creative marketing needs. 

Please read on…

Contact Details…
Your Name: 
Company Name: 
Phone: 
Email: 

Your Company/Product Name?
This includes associated names, trademarks, logos and slogans.



Field of Business?
What sector are you in (public/private) and specific aspects to your work.



Who are your Potential Customers/Target Audience?
Age, profession, what else do they buy, what advertising affects them, what is – or will be – their perception of your company etc.



Objectives…
State what you want to achieve from your project. It is important to clearly define your communication objectives, so we know what you hope to achieve.



What are your main Services/Product Offerings?
Deliverables to your target market either goods and/or services. Please identify the quality of these if you know them.



Do you offer anything that others don’t (USPs), or are there key points you would like to make?

Points of difference such as business ethics, ethos and mission statements etc.



Special Considerations…
Let the LeafletPlanet.com Graphic Design team know what constraints, if any, may apply to your communication activity. Identifying constraints allows us to give them special consideration when preparing the project.



Product Objective:
What is the main objective? In other words, what are the main reasons a user will buy your product? 



Point of Sale:
Are there any specific considerations that need to be made for point of sale?



Brand Guidelines:
Are there any existing brand guidelines that we need to be aware of? Such as corporate colours, imagery style, fonts etc.


Creative Guidelines:
What adjectives would you use to describe your company? Friendly; professional, innovative, safe, funky, smart etc.



Task: 
Clearly outline what it is that you want the LeafletPlanet.com Design team to do.



Specification:
Sizes, material consideration. What format from our print selection would you like us to use etc. 



Your Competition…
Who do you consider to be your competition?
1.
2.
3.

Examples of Design that you like…
What products do you consider well designed/marketed and why do you like them (pick samples that may relate to your target market)...


1.
2.
3.


And dislike…
What products do you consider poorly designed and why do you dislike them...


1.
2.

3.


Print/Branding:
Do you have any additional print requirements? (Stationery; advertising, brochures, leaflets, posters, folders, signage).

Budget/Timescales:
Is there a specific budget and deadline for the project? 



Other Notes:

Any other information that you feel would help us understand what you require more clearly.



Content:
Please supply all your content i.e. relevant research, notes, annotations, copy etc. plus any logos codes and references that need to appear. Please also supply us as with any photo originals/scans that you would like us to incorporate into the project.

Thank you for your co-operation, this will help our Graphic Designers with your project.
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